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RESUME

Marketing in the sphere of culture is defined as a long termed
process which at first refers to defining the target audience and sat-
isfying their requests and interests. Modern global world became
more poly mosaic. Cultural organizations not only make their own
new image but also in their work they try to follow the modern ep-
och and gain social and cultural features, they are able to achieve the
tasks assigned to the multifunctional organization, such as informa-
tive, educational, didactic, enjoyable and recreational activities.

Using marketing tools in the sphere of culture improves the qual-
ity of service of cultural institutions on the marketing products and
at the same time, it promotes the growth of cultural products. In the
context of tradition marketing, the sequence of the process is the
following: consumer market, marketing information system, mix of
marketing, service, consumer market. When we speak about mar-
keting of the culture, we have to take into account the existed differ-
ence in the spheres of commerce and culture. The axiom of business,
“Gaining more profit with less expenses”, should not reduce the ed-
ucational role and the importance of the cultural sphere’s products.

Key words: Creative industry, cultural industry, marketing,
segmentation, marketing research, image, standardization, unifica-
tion.
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