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saqarTvelos turizmis Sromis bazris 
problemebis gadawyvetis SesaZleblobebi 

dasaqmebis Tanamedrove faqtoris - 
„turizmis talantis“ danergvis saSualebiT

marina metreveli
ekonomikis doqtori,

stu profesori
irakli TavberiZe, 

stu doqtoranti

reziume
naSromSi turizmis dargi warmodgenilia, rogorc Sro-

mis bazris ganviTarebisa da siRaribis daZlevis erT-erTi 
ZiriTadi seqtori. dRevandel biznesgaremoSi, rogorc 
sxva seqtorebis, aseve turizmis dasaqmebis bazaric iTxovs 
gansakuTrebul unarebs, romliT uzrunveyofa evaleba 
ganaTlebis sxvadasxva donis organizaciebs. aRsaniSnavia, 
ekonomikis sxva seqtorebisagan gansxvavebiT, swored tur-
izmSi adamianuri resursi qmnis maRali xarisxis momsax-
urebasa da produqts, romelsac upirvelesi roli akisria 
dargis konkurentunarianobisa da zogadad, ekonomikuri 
zrdis mimarTulebiT. naCvenebia “turizmis talantis” ro-
gorc dasaqmebis Tanamedrove faqtoris mniSvnelovani 
roli turizmis Sromis bazris moTxovnasa da miwodebas So-
ris disbalansis aRmofxvris mimarTulebiT. 

kvlevis mizania saqarTvelos turizmis Sromis bazarze 
moTxovna-miwodebas Soris arsebuli disbalansis gamom-
wvevi mizezebisa da problemebis kvleva da analizi. kvle-
vis amocanebia: turizmis interesis kvleva e.w. “turizmis 
talantis” sxva dargebidan turizmSi mizidvis da damkvi-
drebis RonisZiebebTan dakavSirebiT; turizmis industri-
is, ganaTlebisa da mTavrobis kooperirebis modelis Sed-
gena „turizmis talantebis“ mizidvis mimarTulebiT; 
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sakvanZo sityvebi: turizmis talanti, profesiuli ga-
naTleba, adamianuri resursebi, Sromis bazris moTxovna-
miwodeba, turizmis industriis damsaqmeblebi.

Sesavali
umuSevroba da siRaribis daZleba saqarTvelos eko-

nomikis erT-erT mTavar gamowvevasa da prioritets war-
moadgens. ekonomikis TiTqmis yvela seqtoris, romlebic 
dakavSirebulia mogzaurobasa da turizmTan, ganviTarebis 
xelSewyobis ZiriTadi mizania Seiqmnas axali samuSao adg-
ilebi da turistTa danaxarjebiT gaizardos sabiujeto Se-
mosavlebi. rogorc cnobilia turistuli produqtis war-
moeba xdeba mcire da saSualo sawarmoebis mier. swored am 
sawarmoebis rentabelobisa da maTgan miRebuli sabiujeto 
Semosavlebis zrdas didi mniSvneloba aqvs ekonomikis gan-
viTarebisaTvis. aRniSnuli ki ukavSirdeba efeqtiani eko-
nomikuri politikis ganxorcielebas turizmis seqtorSi 
dasaqmebis mimarTulebiT.

ZiriTadi teqsti
biznesleqsikonis mixedviT „talanti“ ganimarteba, ro-

gorc: 1. adamianis bunebrivi SesaZlebloba iyos warmatebu-
li saqmianobaSi; 2. adamianTa jgufi, romelTac aqvT gansaz-
Rvruli amocanebis gadawyvetis gansakuTrebuli unarebi. 
[1]

talantebis marTva (anu e.w. „niWieri menejmenti“) mene-
jers akisrebs gansakuTrebul rols sasurveli personalis 
mizidvis, ganviTarebisa da SenarCunebis mimarTulebiT. 
Sesabamisad, rac meti iqneba kompaniaSi aseTi personali, 
miT meti Sansi aqvs kompanias iyos konkurentunariani da 
warmatebuli. 

dRevandel biznesgaremoSi, rogorc sxva seqtorebis, 
aseve turizmis dasaqmebis bazaric iTxovs gansakuTrebul 
unarebs, e.w. „turizmis talants“, romlebic arc Tu advili 
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mosaZebnia Sromis bazarze. 
aRniSnulTan dakavSirebiT, 2015 wels, msoflio mogzau-

robisa da turizmis sabWom (WTTC) 46 qveyanaSi Caatara kv-
leva - Global Talent Trends for Travel&Tourism Sector, romelSic 
pirvelad iqna gamokveTili „turistuli niWis - e.w. talan-
tis“ resursis deficiti da misi gavlena globalur eko-
nomikaze. aRniSnul qveynebze modis turizmSi dasaqmebis 
81% da msoflios mTliani dasaqmebis 88%. kvlevaSi aRniS-
nulia, rom Tu problemas qveynebis mTavrobebis mier dResve 
ar mieqca yuradReba, momavali 5-idan 10 wlis ganmavlobaSi 
turizmis seqtorSi igi gamoiwvevs adamianuri resursebis 
deficitis mniSvnelovan zrdas. 2024 wlis prognoziT, ada-
mianuri resursebi, e.w. „talantebis“ deficitiT miRebuli 
zemoqmedebiT globalur ekonomikas daakldeba: pirdapiri 
industriidan 5,5 samuSao adgili da mSp-Si 270 mlrd aSS 
dolari (2013 wlis gacvliTi kursiT) anu globalur mog-
zaurobasa da turizmSi dasaqmebulTa zrda Semcirdeba 
4,4%-iT, xolo turizmis wili mSp-Si 8,0%-iT. 2024 wlamde 
turizmSi dasaqmebis yovelwliuri zrda Semcirdeba 2,0%-
idan 1,6%-mde, xolo mSp - 4,2%-idan 3,3%-mde (ix. cxrili). 
Sesabamisad, 2024 wlisTvis mTliani industriidan daaklde-
ba 14,1 mln samuSao adgili da mSp-Si daaxloebiT 607 mlrd 
aSS dolari (2013 wlis gacvliTi kursiT). aseTia msoflioSi 
im avtoritetuli saerTaSoriso organizaciis daskvna, ro-
melic aerTianebs qveynebis mTavrobebsa da bizness da xels 
uwyobs turizmisa da mogzaurobis mdgrad ganviTarebas 
msoflioSi. [2]

araoptimisturi daskvnebi, msoflio mogzaurobisa da 
turizmis sabWos aZlevs imeds, rom aRniSnuli problemisa 
da gamowvevis drouli analizi da maTi gaTvaliswineba qvey-
nebs miscems saSualebas mimarTon im RonisZiebebs, romelic 
Seqmnis sasurvel garemos turizmSi meti profesionalis 
e.w. „talantis“ mizidvis an maTi dargSi damkvidrebis mimar-
TulebiT. 
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„talanti“ anu gansazRvruli unarebi mqone adamianuri 
resursi xels uwyobs konkurentunarianobis zrdas da 
zogadad, warmoadgens ekonomikis ganviTarebis ZiriTad 
faqtors. aRsaniSnavia, rom turizmis ganviTarebaSi, gansa-
kuTrebiT ganviTarebadi qveynebis mTavrobebi mniSvnelo-
van yuradRebas uTmoben infrastruqturis ganviTarebas 
da nakleb Tanxebs xarjaven am infrastruqturis momsax-
urebisTvis saWiro adamianuri resursebis ganviTarebisaT-
vis. ekonomikis sxva seqtorebisagan gansxvavebiT, swored 
turizmSi adamianuri resursi qmnis maRali xarisxis momsax-
urebasa da produqts, romelsac upirvelesi roli akisria 
dargis konkurentunarianobisa da zogadad, ekonomikuri 
zrdis mimarTulebiT.

kidev erTxel xazgasasmelia is faqti, rom turizmis 
dargs SeuZlia xeli Seuwyos sxva seqtorebis ganviTare-
bas, upirvelesad axali samuSao adgilebis Seqmnis mimar-

cxrili. adamianuri resursebis (talantis) defici-
tis gavlena msoflio ekonomikaze

raod pirdapiri mTliani

mogzaurobasa 
da turizmSi 

dasaqmebulTa 
raodenoba

mln -5,5 -14,1

% -4,4% -4,0

turizmis wili 
mSp-Si

mlrd, 
2013 wlis 
gacvliTi 

kursiT

270 607

% -8,0% 5,5%

wyaro: Global Talent Trends for Travel&Tourism Sector, WTTC, 2015, p.48 
https://www.wttc.org/-/media/382bb1e90c374262bc951226a6618201.ashx
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TulebiT, gansakuTrebiT iseTi mowyvladi jgufebisTvis, 
rogorebsac warmoadgens axalgazrdebi da qalebi. aseve, 
aRsaniSnavia, rom turistul momsaxurebaSi umniSvnelova-
nesi roli ekisreba turistul STabeWdilebas. swored 
turistuli STabeWdilebaa is produqti, romlis xarisxi 
pirdapir kavSirSia turizmSi dasaqmebulTa profesiuli 
ganaTlebis donesa da maT prfesiul unarebze. Sesabamisad, 
saWiroa mTavrobebis mier turizmis dargis ganviTarebis 
swori politikis dagegmva da implimentacia - mTavrobebisa 
da kerZo seqtoris koordinirebul muSaoba dasaqmebisa da 
ganaTlebis politikis TanxvedrisaTvis. 

imisaTvis, rom gavarkvioT ra adgili uWiravs zemoaRniS-
nul sakiTxs saqarTvelos turizmis ganviTarebis politi-
kaSi, ganvixiloT „saqarTvelos turizmis strategia 2025“, 
ganskuTrebiT, dokumentis strategiuli amocanebis nawili: 
„dainteresebul pirebTan aqtiuri konsultaciebis Sedegad 
Camoyalibda 50 prioritetuli aqtivoba, romlebic dajguf-
da 8 strategiul amocanad, romelidanac gamovyoT turiz-
mis ganaTlebis ganviTarebasTan dakavSirebuli amocana „4.3. 
turizmisa da stumarmaspinZlobis sferosTan dakavSirebu-
li zogadi, profesiuli da umaRlesi saganmanaTleblo dawe-
sebulebebis saswavlo programebis SemuSaveba/gaumjobese-
ba“.[3] samwuxarod warmodgenili Canaweri zogadi saxisaa da 
misi ganxorcieleba turizmSi „talantebis“ mizidvas an maT-
Tvis Sesabamisi unarebis micemas ar gulisxmobs.

cnobilia, rom qveynis turizmis ganviTarebis dRes arse-
buli politikidan gamomdinare mTavroba umetes yuradRe-
bas amaxvilebs da sabiujeto asignebebis lomis wils xarjavs 
turistuli infrastruqturis ganviTarebasa da marketin-
gul RonisZiebebze (rac TavisTavad saWiro da misasalmebe-
lia). zogadi suraTis warmodgenisaTvis, aRniSnuli mimar-
TulebiT, sakmarisia warmovadginoT turizmis erovnuli 
administraciisa da infrastruqturisa da regionuli ga
nviTarebis saministros 2016 wlis angariSidan mxolod 1 
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wlis aqtivobebi: 1. turistuli infrastruqturis ganviTa-
reba; 2. axali turistuli produqti da mimarTulebebi; 3. 
marketinguli kvleva da saerTaSoriso bazarze gatana. sam-
wuxarod angariSi ar gulisxmobda saganmanaTleblo pro-
eqtebis ganxorcielebasTan dakavSirebul aqtivobebs.

namdvilad saWiro da misasalmebelia zemoaRniSnuli 
RonisZiebebis gatareba, magram kidev erTxel unda aRiniS
nos, rom mxolod turistuli infrastruqturaSi, axal 
produqtsa da marketingul RonisZiebebSi Cadebuli milion-
obiT Tanxebi ar aris sakmarisi turizmis stategia-2025-iT 
gaTvaliswinebuli ew. „maRalmxarjvelunariani turistebi“ 
moTxovnebis dasakmayofileblad. saqarTveloSi turistu-
li momsaxurebis xarisxis amaRlebis mizniT, aseve aucile-
belia saqarTvelos masStabiT ganxorcieldes intensiuri 
treningebi turizmis industriis warmomadgenlebisTvis, 
rac mTavrobis mier ganxorcielebuli politikis srulyo-
fas, miznobriobasa da gaaqtiurebas saWiroebs. dRemde or-
ganizebuli treiningebis sisustisa da aramiznobriobis mag-
aliTad moviyvanoT wlebSi turizmis administraciis mier 
Catarebuli gadamzadebis kursebi, romelic 2017 wels gai-
ara turizmis industriis 1,270-ma warmomadgenelma saqarT-
velos masStabiT. kursebi moicavda Semdeg Temebs: 
	 sagadasaxado kodeqsi da finansuri angariSgeba;
	 sastumros saqme da momsaxurebis unar-Cvevebi;
	 saojaxo sastumros marTva, marketingi da gayidvebis 

xelSewyoba;
	 Rvino, rogorc turistuli produqti;
	 sabaziso inglisuri enis kursebi;
	 samTo gamyolis kursebi;
	 pirveladi samedicino daxmareba;
	 turizmis ganviTarebis tendenciebi da ganTavsebis 

saSualebebis marTvis safuZvlebi;
	 samTo-safexmavlo marSrutebze adgilobrivi gamy

olebis momzadebis kursi. [4]
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rogorc wesi, zemoaRniSnuli kursebi da treiningebi 
ara mxolod arasakmarisi raodenobisaa, aramed, zogadi da 
moklevadiania, ar aris gamiznuli konkretul profesiebze 
(garda samTo gidis) da naTelia, rom ar aris Sedgenili dam-
saqmebelTa moTxovnebis mixedviT, Sesabamisad, ararelevan-
turia da srulad ver uzrunvelyofen msmenelTa mier im 
unarebis SeZenas, romelsac dasaqmebis bazari iTxovs. aR-
saniSnavia, rom Catarebuli kursebi da treiningebi Tavisi 
SedegebiT, rbilad rom vTqvaT, ver pasuxoben turizmis 
Sromis bazarze arsebul moTxovnebs, magram ixarjeba didi 
Tanxebi.

samwuxarod, gvinda xazi gavusvaT im faqtsac, rom aso-
cirebis Sesaxeb SeTanxmebiTac ki ar iyo gaTvaliswinebuli 
turizmis profesiebisa da specialobebis ganviTarebisa da 
xelSewyobis RonisZiebebis valdebuleba, miuxedavad imisa, 
rom qveyana evropuli ganaTlebis standartebze gadadis. 
amasTan erTad aRsaniSnavia, rom turizmis dargis poli-
tikis ganmaxorcielebel organos (turizmis erovnul ad-
ministracias) misTvis „saqarTvelos kanoniT „turizmisa 
da kurortebis Sesaxeb“ muxli 5-iT dakisrebuli valdeb-
ulebis Sesruleba: „turizmisa da kurortebis dargis mar-
Tvis aRmasrulebeli xelisuflebis uflebamosili organo 
- xels uwyobs arsebuli samecniero-praqtikuli poten-
cialis gamoyenebasa da ganviTarebas; aseve, uzrunvelyofs 
turizmisa da kurortebis dargSi samecniero-kvleviTi sa-
muSaoebis ganxorcielebas, Tavisi specialistebis profe-
siul zrdasa da srulyofas“. [5]

kidev erTxel gvinda aRvniSnoT, rom msoflio mogzau-
robisa da turizmis sabWos eqspertTa azriT, „Sromis un-
arebis komponents gadamwyveti mniSvnelobis aqvs turizmis 
produqtisa da momsaxurebis miwodebis jaWvSi“. 

aSkaraa saqarTvelos mTavrobis mier dasaqmebis poli-
tikis arasrulyofili ganxorcieleba warmoSobs SromiTi 
resursebis deficits, romelic Tavis mxriv ganapirobebs 
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moklevadian perspeqtivaSi dasaqmebisa da grZelvadian per-
speqtivaSi investiciebis moculobis zrdis Senelebas da, 
SesaZlebelia, donis dacemasac ki. profesionalTa raodeno-
basTan da xarisxTan dakavSirebuli erToblivi problemebi da 
adamianuri resursis deficiti turizmSi gavlenas moaxdens 
da ukve axdens dargis rentabelobaze, konkurentunariano-
baze, gansakuTrebiT mezobeli qveynebis turistul bazarze.

imis gamo, rom turizmi Tavis xasiaTiT struqturulia 
da warmoadgens dargTaSoris kompleqss, dargSi samuSao 
adgilebis mravalferovnebis dasaxasiaTeblad warmovad-
genT diapazons, romelSic turistuli momsaxurebis seq-
torebi varireben - igi iwyeba turistuli kompaniebidan, 
sastumroebidan da mTavrdeba aviatransportiT. turizmis 
satelitur angariSebze (TSA-ze) dayrdnobiT, turizmis 
industriis seqtorebs warmoadgens: ganTavsebis momsax-
ureba, sursaTiTa da sasmelebis momsaxureba, samgzavro 
satransporto momsaxureba, satransporto saSualebebis 
gaqiravebis momsaxureba, turistuli saagentoebi da daja-
vSnis sxva momsaxureba, kulturuli RonisZiebebis momsax-
ureba, sportuli da dasvenebis momsaxureba, gamofenebisa 
da konferenciebis momsaxureba, sxva turistuli mox-
marebis produqtebis momsaxureba - romlebic turistebs 
saqonelsa da momsaxurebas sTavazobs: sakvebi da sasmeli, 
tansacmeli, ubaJo produqtebis, bargis, kamerebis da tua-
letis sxva momsaxureba; agreTve, sacalo vaWroba, safinan-
so seqtoris saqmianoba, rogoricaa savaluto momsaxureba 
da samogzauro dazRveva; da satelekomunikacio momsax-
urebis provaiderebi, rogoricaa satelefono zarebi da 
interneti da a.S. [6]

zemoaRniSnulidan Cans, rom mravalferovania turizmSi 
pirdapir dasaqmebul adamianTa profesiebi da Sesabamisad, 
maTTvis saWiro unarebi - dawyebuli damlageblebis da ofi-
ciantebis damTavrebuli avialainerebis pilotebis profe-
siul unarebamde. 
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swored amitom, turizmis adamianuri resursebiT uz-
runvelyofis miznobrioba, upirveles yovlisa, dakavSire-
bulia im saganmanaTleblo reformebTan, romelsac bolo 
ramdenime welia axorcielebs ganaTlebisa da mecnierebis 
saministro. imisaTvis rom naTeli iyos aRniSnuli re-
formebis uunaroba da sisuste saqarTvelos saganmanaTle-
blo sistemasa da turizmSi maRalkvalificiuri kadrebis 
simwiresTan dakavSirebiT, mokled ganvixiloT da gavaanal-
izoT profesiul ganaTlebaSi bolo wlebSi ganxorciele-
buli reformebi da maTi Sedegebi.

„saqarTvelos ganaTlebisa da mecnierebis srategia 
2017-2021“-is mixedviT, 2013 wlis dekemberSi damtkicda 
ganaTlebis reformis strategia da daiwyo profesiul 
ganaTlebaSi sistemuri gardaqmna, romelic micavda pro-
fesiul ganaTlebasa da Sromis bazris moTxovnebs Soris 
Sesabamisobis uzrunveyofas, damsaqmebelTa CarTulo-
biT axali saswavlo programebis SemuSavebasa da inovaci-
uri swavlebis xelSewyobas. unda aRiniSnos, rom reforma 
intensiurad mimdinareobda - gadamzadda eqspertebi da 
trenerebi, damsaqmebelTa CarTulobiT daigegma da ganx-
orcielda axali modulebi da saswavlo programebi daiwyo 
maTi sapilote proeqtebis saxiT ganxorcieleba. aRniSnul 
reformas srulyofil ganxorcielebamde mouswo axalma 
gadawyvetilebam, romelic gulisxmobs profesiulsa da 
umaRles saswavleblebs Soris gawyvetili „jaWvis“ Sevsebis 
ideas. miRebul iqna sakanonmdeblo cvlilebebi, magram aR-
moCnda, rom saganmanaTleblo sistema, gansakuTrebiT pro-
fesiuli saswavleblebi jer kidev wina reformis etapze 
imyofebodnen da ar iyvnen mzad aRniSnuli reformisTvis. 
aseve, samwuxaroa is faqtic, rom ganaTlebis erovnuli 
sakvalifikacio CarCodan amoRebul iqna turizmis Sromis 
bazarze iseTi moTxovnadi profesiebis swavleba kolejeb-
Si, rogorebicaa turoperatori da gidi. profesiul swav-
lebaSi darCa mxolod: sastumros momsaxureba, sarestorno 
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momsaxureba, kulinariis xelovneba da konditeria. aRniS-
nuli cvlileba ganxorcielda 2018 wels, swavlis sferoe-
bis klasifikatoris SemuSavebis Semdeg, romelic eyrdnoba 
iuneskos dokumentebs: „ganaTlebis saerTaSoriso stand-
artuli klasifikacia“ (ISCED-F-2013) da „ganaTlebisa da 
treningis sferoebi 2013 - detaluri sferoebis aRwera“ 
(ISCED-FoET-2013).

Tu ki gaviTvaliswinebT axali reformebis umniSvne
lovanes mRwevas, rac profesiul da umaRles saswavleb
lebis damakavSirebeli „jaWvis“ aRdgenas guisxmobda, maSin 
gaugebaria profesiul ganaTlebaSi arsebuli Sefasebis 
sistema, romelic ar aris TanxvedraSi umaRles saswavle-
blebTan, romlebSic Sefaseba xdeba kreditebiT, xolo 
profesiulSi ganaTleba dasturdeba mxolod gaiara Tu 
ver gaiara studentma aRniSnuli kursi. Sesabamisad, sir-
Tules warmoadgens da SeuZlebels xdis, profesiuli-
dan umaRlesSi gadasvlis SemTxvevaSi, studentis codnis 
done da aRiareba. am da sxva, jer kidev arsebuli, gauge-
brobebis gamo profesiul saswavleblebisa da xSir SemTx-
vevaSi turizmSi umaRlesi skolebis kursdamTavrebulebi 
eZeben samsaxurebs momsaxurebis sxva sferoebSi da dargi 
kargavs adamianur resurss, imis magivrad, rom sxva sfer-
oebidan „gadmoibiros“ ukve ganaTleba miRebuli axalgaz-
rdebi da misces maT saSualeba axali profesiuli unarebis 
SeZenis Semdeg CaerTos turizmis seqtorSi. aseTi kadrebis 
turizmSi „gadmobirebis“ aqtualoba SeiZleba istoriuli 
eqskursiTac davadasturoT. kerZod, msoflio ekonomi-
kuri krizisebis gamo, sxvadasxva seqtorebi ganicdian peri-
odulad zarals da dacemas. Sesabamisad, adamianuri kapita-
li gadainacvlebs xolme sxva seqtorebSi maTi ganviTarebis 
perspeqtivebis, maRali anazRaurebisa da sxva mizezTa gamo. 

magaliTad, 1990-iani wlebidan informaciuli teqnolo-
giebis dargma miizida adamianuri kapitali swrafad zrdisa 
da maRali anazRaurebis gamo. amave dros 2000 wels dargma 
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dacema ganicada. imisda miuxedavad, rom maleve daiwyo aR-
dgena, mainc dakarga mravali ukve maRali donis unarebis 
mqone specialistebi sxva seqtorebSi gadasvlis gamo. aR-
dgenis procesi dabali tempebiT mimdinareobda, radgan 
saWiro gaxda axali specialistebisa da „talantebis“ aRz-
rda da mizidva.

turizmis interess warmoadgens maRali donis SromiTi 
unarebis mqone „talantTa“ e.w. „gadmobireba“. magaliTad, 
dargSi sxvadasxva mimarTulebiT mniSvnelovania: isto-
rikosebis, geografebis, xelovnebaTmocodneebis, kul-
turologebis, Jurnalistebis, kompiuteruli teqnolo-
giis specialistebis, ekonomistebisa da a.S. mizidva. dargis 
popularobidan da swrafi zrdidan gamomdinare, drouli 
da mniSvnelovania umaRlesi ganaTlebis sxvadasxva mimar-
Tulebebsa da fakultetebze saswavlo arCeviT kursad 
Sevides turizmis gacnobiTi kursi - safuZvlebi. aseve, 
moklevadian kursebsa da treiningebze SesaZlebelia mo-
mijnave dargebis specialistTa gadamzadeba, romelTac 
Tavisi ZiriTadi ganaTlebiTa da unarebiT SeuZliaT tur-
izmSi nayofieri muSaoba. aRniSnuli gadamzadebis intensi-
uri kursebis daarseba mTavrobis prioriteti unda gaxdes. 
kursebi unda Seiqmnas TviTmarTvelobebTan regionis Ta-
viseburebebisa da turizmis prioritetuli mimarTule-
bebisa da Sromis bazris moTxovnis gaTvaliswinebiT.

dargSi e.w. „talantebis“ mizidvisa da damkvidrebisaTvis 
aranakleb mniSvnelovania ganvixiloT turizmis msoflio 
organizaciis rekomendacia, romelic warmodgenilia haa-
gis deklaraciiT turizmis Sesaxeb, romelic miRebul iqna, 
1989 wels turizmis saparlamentTaSoriso konferenciaze. 
deklaraciis principi IX-is mixedviT, „turizmis, rogorc 
pirovnebaTaSorisi saqmianobis xarisxi, damokidebulia 
gaweuli momsaxurebis xarisxze. amitom uaRresad mniS-
vnelovania Sesabamisi ganaTlebis micema farTo sazogadoe-
bisaTvis skolis asakidanve, turizmis sferoSi momuSave 
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profesionalebis ganaTleba da swavleba, am profesiis axa-
li kadrebis momzadeba turistuli industriisa da turiz-
mis ganviTarebisaTvis.“[7]

zemoaRniSnulTan dakavSirebiT, turizmis industriis, 
ganaTlebis sistemisa da mTavrobis (aRmasrulebeli xe-
lisuflebisa da TviTmarTvelobebis) erToblivi RonisZie-
bebi SeiZleba Semdegi saxiT CamovayalibT:

a) mogzaurobisa da turizmis kadrebisTvis momzaddes 
adamianuri resursi, skolebisa da sxvadasxva umaRlesi sas-
wavleblebis saswavlo programebSi turizmis CarTviT;

b) amaRldes turistuli profesiebis prestiJi da, up-
irvelesad, xeli Seewyos axalgazrdobas imoRvaweos tur-
izmis sferoSi;

g) Seiqmnas saswavleblebis qseli, sadac ganxorcield-
eba ara marto turizmis profesiuli swavleba, aramed ga-
naTlebis miRebac saerTaSoriso donis standartizebuli 
saswavlo gegmis Sesabamisad, rac Tavis mxriv gaadvilebs 
diplomebis aRiarebas da turistuli personalis gacvlas 
evropul sivrceSi; 

d) gaerTianebuli erebis ganaTlebis, mecnierebis da 
kulturis organizaciis (iuneskos) rekomendaciebis Sesa-
bamisad, xeli Seewyos, turistuli sferos nebismieri donis 
pesonalisaTvis uwyveti swavlebisa da kvalifikaciis asa-
maRlebeli kursebis pedagogebisa da trenerebis momzade-
bas;

d) momzaddes maswavleblebi turizmis dargSi, ganxor-
cieldes ganaTlebis uwyveti procesi, xeli Seewyos mTeli 
turistuli personalis an maswavleblebis kvalifikaciis 
asamaRlebeli nebismieri donis kursebis Catarebas.

turizmis industriis, ganaTlebisa da mTavrobis poli-
tikis strategiul Tanxvedras mniSvnelovani roli eniWeba 
seqtorSi e.w. „talantebis“, gansxvavebuli unarebis mqone 
kadrebis mizidvis saqmeSi. saswavlo programebis dagegvisa 
da implimentaciis procesSi mTavrobis, turizmis indus-
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triis, saganmanaTleblo instituciebisa da dargis sxva 
monawileebis koorirebas udidesi mniSvneloba aqvs tur-
izmis kadrebis (talantebis) aRzrdisa da mizidvis saqmeSi, 
aRniSnul kooperirebasTan dakavSirebT, Cvens mier Se-
muSavebul iqna modeli, romelic warmodgenilia suraTze. 

suraTi. turizmis industriis, ganaTlebisa 
da mTavrobis kooperirebis modeli „turizmis talantebis“ 

mizidvis mimarTulebiT

wyaro: Sedgenilia avtoris mier, 2018

modelSi mTavrobas warmoadgens TviTmarTvelobebi da 
yvela is organizacia da uwyeba, romelis kompetencias gane-
kuTvneba turizmSi dasaqmebisa da ganaTlebis ganviTarebis 
politikis dagegmva da ganxorcieleba (saqarTvelos eko-
nomikisa da mdgradi ganviTarebis saministros turizmis 
erovnuli administracia da ganaTlebis, mecnierebis, kul-
turisa da sportis saministro da sxv.);

zogadad, am miarTulebiT mTavroba SeimuSavebs sa-
muSao Zalis saWiroebis dagegmvis perspeqtiuli gegmas da 

programebis dagegvisa da implimentaciis procesSi mTavrobis, turizmis 

industriis, saganmanaTleblo instituciebisa da dargis sxva monawileebis 

koorirebas udidesi mniSvneloba aqvs turizmis kadrebis (talantebis) 

aRzrdisa da mizidvis saqmeSi, aRniSnul kooperirebasTan dakavSirebT, Cvens 

mier SemuSavebul iqna modeli, romelic warmodgenilia suraTze №8.  

 

suraTi №8. turizmis industriis, ganaTlebisa da mTavrobis kooperirebis modeli 

„turizmis talantebis“ mizidvis mimarTulebiT 

 

 
wyaro: Sedgenilia avtoris mier, 2018 

 

modelSi mTavrobas warmoadgens TviTmarTvelobebi da yvela is 

organizacia da uwyeba, romelis kompetencias ganekuTvneba turizmSi 

dasaqmebisa da ganaTlebis ganviTarebis politikis dagegmva da ganxorcieleba 

(saqarTvelos ekonomikisa da mdgradi ganviTarebis saministros turizmis 

erovnuli administracia da ganaTlebis, mecnierebis, kulturisa da sportis 

saministro da sxv.); 

zogadad, am miarTulebiT mTavroba SeimuSavebs samuSao Zalis saWiroebis 

dagegmvis perspeqtiuli gegmas da axorcielebs „turizmis talantebis“ 

kvlevas, maT Soris saWiro investiciebis mizidvisa da problemis gadawyvetis 

mimarTulebiT; SeimuSavebs „turizmis talantebis“ mizidvis strategias 

ganaTlebis yvela doneze, maT Soris mTeli cxovrebis manZilze ganaTlebis 

farglebSic; regularuli kavSiri aqvs turizmis industriasTan da sxva 
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axorcielebs „turizmis talantebis“ kvlevas, maT Soris 
saWiro investiciebis mizidvisa da problemis gadawyvetis 
mimarTulebiT; SeimuSavebs „turizmis talantebis“ mizid-
vis strategias ganaTlebis yvela doneze, maT Soris mTeli 
cxovrebis manZilze ganaTlebis farglebSic; regularuli 
kavSiri aqvs turizmis industriasTan da sxva dainterese-
bul mxareebTan; nergavs mxardamWer saimigraco politikas, 
romelic dakavSirebulia talantebis naklebobis mqone in-
dustriebsa da profesiebSi „turizmis talantebis“ defi-
citis aRmofxvrasTan.

turizmis industriis damsaqmeblebs - turizTan pirda-
pir da arapirdapir dakavSirebuli dargebis organizacie-
bi da sawarmoebi (turistuli kompaniebi, sastumroebis, 
vebisa da satransporto kompaniebis da sxv.); isini ZiriTad 
nakadebad da prioritetebad hyofs talantebis marTvas, 
rogorc mTavari korporatiuli amocanas, romelsac Ta-
visi adgili uWiravs organizaciis ganviTarebis strate-
giaSi; talantebis resursis kvlevas axdens turizmis se-
qtoris gareT; partnioruli urTierTobas ayalibebs, sa-
muSao drois gayofis SeTavazebis gziT, turizmis biznesis 
an sxva seqtorebis muSakTaTvis; sxvadasxva muSaxelisTvis 
axdens samuSao variantebis SeTavazebas (mag., qalebisTvis, 
xandazmulTaTvis da a.S.); momavali talantebisTvis axdens 
konkretuli karieruli miTiTebebis miwodebis uzrunve-
lyofas efeqturi informaciisa da komunikaciis gziT; ax-
algazrdebisaTvis turizmSi axdens efeqturi winsvlis 
variantis, rogorc konkretuli karieruli gzebis SeTava-
zebas; axdens meti staJirebis SeTavazebas; qmnis korpora-
tiuli Senatans turizmis ganaTlebaSi, treiningebsa da 
swavlebaSi.

sxva monawileebs - dargobriv NGO-ebs - saerTaSoriso 
da adgilobrivi arasamTavrobo organizaciebi, romle-
bic monawileoben turizmSi dasaqmebisa da saganmanaTle-
blo proeqtebSi; saganmanaTleblo instituciebs - saSualo 
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skolebi, profesiuli da umaRlesi skolebi, gadamzadebisa 
da treiningebis skolebi da a.S., romlebic uzrunvelyofs 
turizmis profesiul swavlebas, treiningebasa da saswavlo 
programebs sakmarisi raodenobiTa da xarisxiT; amzadebs 
sakmarisi raodenobis pedagogebs turizmis mimarTule-
biT, maTze SezRudvis gareSe; SeimuSavebs turizmis Taname-
drove kursebis saswavlo gegmas da axdens kvalifikaciebis 
standartizirebas/sertificirebas; momavali dasaqmebis 
uzrunvelyofis mizniT, industriasTan da mTavrobasTan 
erTad CarTulia swori unarebis Seswavlis xelSewyobaSi;

„turizmis talanats“-sxvadasxva profesiis adamianebi da 
saganmanaTleblo institutebis msmenelebi, samuSaos maZie-
blebi. maTi mWidro kavSiri da kooperireba, rogorc umaR-
lesi, aseve profesiuli kolejebisa da treining centrebis 
doneze saswavlo programebTan dakavSirebiT SesaZlebels 
gaxdis Sromis bazars miewodos maRlkvalificiuri kadrebi 
da gadaiWras, rogorc Sromis bazarze arsebuli proble-
mebi, aseve xeli Seewyos dasaqmebisa da Sesabamisad, qveyanSi 
siRaribis aRmofxvris arsebul gamowvevis daZlevas.

zemoaRniSnulidan gamomdinare, turizmis dasaqmebis 
bazris ganviTarebisaTvis e.w. „talantebis“ ara mxolod 
mizidvis, aramed seqtorSi damkvidrebis mimarTulebiT 
gadamwyveti mniSvneloba eniWeba turizmis industri-
is, ganaTlebisa da mTavrobis erTobliv strategiasa da 
RonisZiebebs.

mxolod saxelmwifo doneze Catarebuli kvlevis anal-
iziT gamokveTil unda iqnas turizmSi talantebis saWiro 
raodenoba da qveseqtorebi, aramed, unda dadgindes rome-
li donis ganaTleba da profesiuli unarebia saWiro dargis 
ganviTarebisaTvis moklevadian, saSualovadian da grZel-
vadian perspeqtivaSi. mxolod ase iqneba SesaZlebeli tur-
izmSi Sromis bazarze moTxovnasa da miwodebas Soris arse-
buli disbalansis aRmofxvra.
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daskvnebi
turizmis dasaqmebis bazris srulyofisaTvis e.w. „talan-

tebis“ ara mxolod mizidvis, aramed seqtorSi damkvidrebis 
mimarTulebiT gadamwyveti mniSvneloba eniWeba Sesabami-
si ganaTlebis micemas farTo sazogadoebisaTvis skolis 
asakidanve, turizmis sferoSi momuSave profesionalebis 
ganaTlebasa da swavlebas, am profesiis axali kadrebis 
momzadebas turistuli industriisa da turizmis ganviTa-
rebisaTvis. aRniSnuli ki SesaZlebelia mxolod turizmis 
industriis monawileebis, saganmanaTleblo instituc-
iebisa da mTavrobis mier erToblivi kvlevis safuZvelze 
gamovlenili prioritetuli RonisZiebebis dagegmvisa da 
implementaciis pirobebSi. 

kvlevis analiziT gamokveTil unda iqnas ara mxolod 
turizmis qveseqtorebi da masSi talantebis saWiro ra-
odenoba, aramed, unda dadgindes romeli donis ganaTleba 
da profesiuli unarebia saWiro dargis ganviTarebisaTvis 
moklevadian, saSualovadian da grZelvadian perspeqtivaSi. 
mxolod ase iqneba SesaZlebeli turizmSi Sromis bazarze 
moTxovnasa da miwodebas Soris arsebuli disbalansis aR-
mofxvra.
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THE OPPORTUNITIES FOR ADDRESSING THE TOURISM 
LABOR MARKET PROBLEMS IN GEORGIA BY MEANS 

OF ESTABLISHMENT OF THE MODERN EMPLOYMENT 
FACTOR – “TOURISM TALENT”

Marina Metreveli,  PhD, Professor of GTU,
Irakli Tavberidze, PhD shtudent of GTU

RESUME
The work defines tourism as one of the key sectors for develop-

ment of the labor market and eradication of poverty. In the current 
business environment, the tourism employment market similar to 
other sectors, requires special skills to be provided by various edu-
cational organizations. 

It is noteworthy that unlike other sectors of economy, human re-
sources in tourism create high quality service and product assigned 
with the primary role in development of competitiveness of this 
field and economic growth in general.

The Article provides the phenomenon of so-called “Tourism Tal-
ent” to play the significant role in elimination of imbalance between 
the demand and provision of the tourism labor market.

The study aims at analysis of the problems and causes of imbal-
ance between the demand-provision of the tourism labor market in 
Georgia.

The tasks of the study imply: study of the tourism interests 
in regards with attraction of so-called “Tourism Talent” from other 
spheres to tourism and establishment thereof; development of the 
tourism industry, education and Governmental cooperation model 
for attraction of “Tourism Talents”; strive to address the tourism la-
bor market problems in Georgia by means of establishment of the 
modern employment factor – “Tourism Talent”.

Key Words: Tourism talent, vocational education, human re-
sources, demand-provision of labor market, employers of tourism 
industry.
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