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ESTABLISHING TERRITORIAL MARKETING
AT THE MUNICIPAL LEVEL
AND ITS EMPLEMENTING FEATURES
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RESUME

The use of marketing technologies in State’s and Municipal man-
agement is an effective way to solve those problems that cannot be
resolved with the traditional methods of management. Territorial
marketing aims at the sustainable social and economic development
of the territory with the optimal use of the potential of the territory.
The basic steps that should be taken on this path are to study the
foreign experiences and to develop a marketing concept for the de-
velopment of the area. The marketing of the territory has acquired
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different functions in the development process and its influence on
the society has changed significantly. Today, in the existed socio-cul-
tural conditions of Georgia, the very important problem is to study
the social-cultural component and the use of its social context (for-
mation of consumer society). Here, Marketing can be considered as
the main field of social sphere of municipality, the main technology
of management. In addition, the municipal symbolic capital: histori-
cal people living in the past and the historic monuments of honor-
able citizens, the important events cause the valuable positive emo-
tions and encourage not just functioning of the municipality, but
creating the prerequisites for the socio-economic development of
the municipality.

Key words: territorial marketing, territory, municipality, brand,
image, concept.
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