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NEUROMARKETING IN THE NEW MARKETING ERA

Tamar Matcharashvili,
Assistant Professor of GTU

RESUME

The new marketing era requires adjusting to the desires and
needs of the customer. Life experiences and impressions have a pro-
found impact on customer behavior, whose motives are often hid-
den and unexplored without proper study and analysis. Today the
central figures are customers and they define the rules of the game.
So, it becomes so important to understand not only his stated but
also his hidden desires. Whoever can do it will win the competitive
battle. And in this respect, neuromarketing plays a major role, and
through it many seemingly indirectly interconnected behaviors that
ultimately lead to consumer acquisition of goods, that became clear
and understandable. The deep insight into the essence of neuromar-
keting and its proper analysis is therefore of the utmost importance
to bring the business organization and the buyer closer and to build
relationships based on long-term values. Neuromarketing provides
with great information to the company.

Key Words: New marketing era, neuromarketing, customer, val-
ues, long-term relationships.
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