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Resume

The company which is in crisis period, first of all it analyzes all
cases and the nature of crisis. That is because depending on it, the
brand optimization, tighter budget monitoring and control, all these
will make easier to make a right decision during the mentioned pe-
riod. The short-term plan has the highest priority in the crisis peri-
od. For the long-term brand developments it is necessary to develop
plans for transformation, which means that the expansion of infra-
structure is very important in the pandemic to engage our customer
and to establish two ways of communication with them. During the
pandemic, the mentioned tasks and goals have not changed, but the
tools to achieve them clearly and unequivocally have been changed.

The main benefits of digital marketing are: taking into account
the opportunities of social distance-enterprise, financial condition,

150



808630, 3363X33660, 3dmIIGN630

general assessment and coefficient analysis of liquidity, liquidity
and solvency assessments indicators, financial sustainability assess-
ment indicators, economic growth sustainability ratios, ROE and
ROLI. In the mentioned situation the investment increase will return
to ROI which ensures that the risks which were posed by COVID-19
are minimized.

Key Words: Corona virus Pandemic, Digital marketing, Social
distance, Internet marketing, Business digitalization, Social com-
merce.
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