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RESUME

Georgia has a big history in football, many famous Georgian play-
ers played for the national team. Football is one of the most popular
sport in Georgia. Ticket sales income is one of the main source of
football teams. Ticket selling and merchandising is one the most im-
portant thing for big clubs, their legal and financial resources are di-
rected towards from the tickets income. We have a serious problem
in Georgia, Georgian clubs did not have ticket selling and they don’t
have income from tickets. The clubs are not selling tickets and they
don’t have income from ticket selling, they don’t have seasonal tick-
ets, which one has one of the most important role in modern clubs.

Sport has an important role in establishing the healthy lifestyle.
The development of Sport has an important role as in developing
as well in high-developed countries. Sport clearly expresses the cul-
tural, social and economical situation on a global scale.

For businessmen who are buying clubs, the big part of the mo-
tivation is gaining power and respect. Usually, they are fans of the
club that they are buying. Most of them want to be famous not only
in their own field.

Additionally, the most important goal of football clubs is to
maximize their revenue. However they are acting according to the
money they have, they must do financial balance. Teams are think-
ing to get the important role in international market tickets and
seasonal tickets. Football is currently the most popular sport in the
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world. In the season 1999/2000, the professional English football
league (Premier league) became the first league in the world to
pass one billion Euros income marks. (Vopel, 2011) The average
club/wages-turnover ratio has increased continuously over the
last decade: the total wages and salaries figures in 1999/2000 sea-
son were 747 Million Pound Sterlings. Football is a massive sport.
People are playing football in every country. Businessmen’s are
trying to invest money in football. This sport is one of the biggest
sport in the world.

In modern life, sport is a big business. To get the success, many
things to do are necessary. It is difficult to examine sport as a sin-
gular entity. In fact, the multifaceted-sport industry includes such
diverse segments as the sport-related media, legal and financial ser-
vices, sponsorships, advertising, endorsements, ticketing, events,
facility operations, wholesale and retail sporting goods, education,
nonprofit work, community development, entertainment, gaming,
recreation, sport tourism. Sports participants, spectators and busi-
ness managers hold unique interests in the sports industry. Stake-
holders also include educators, tourists, gamblers and gamers. (Bak-
er & Esherick, 2013).

Ticketing is important for two reasons. One is income and second
is the support of your team. The Team is selling tickets before the
seasons start, when they are selling tickets like this, it is cheaper.
Ticket selling is not a problem for big clubs. The ticket has differ-
ent prices. It varies by categories. If the supporter buys the seasonal
ticket, he has a discount. They have also special seats in the stadi-
um. They can’t change their seats. Members are part of the team,
they have a special discount, they can use the discount card dur-
ing merchandising. They have a special price. Ticketing to sporting
events are highly differentiated - by seat location, date and time of
the game, home team and opponent team qualifies make each ticket
unique (K. Sanford & F. Scott, 2014).

Moreover, the ticket price is also different in the championship,
in a cup game and in Europe tournaments, economic situation.
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The Club is deciding himself how much will be the price, it can be
changed. It depends on the concrete situation. The Ticket price is
different during the important game, the host team knows that it
will have a huge interest of supporters.

CONCLUSION

Finance has an important role in the modern Sport. It is impos-
sible to get success without financial investment. The Businessmen
avoid to invest money in sport and especially in football, they can’t
get benefit in football. We don’t have in Georgia: broadcasting, spon-
sorship, ticket selling, and merchandising. The main finance source
of football teams in Georgia are the players’ transfers and the owner
investments, but it is too small amount and mostly owners are the
charity persons.

Most of the Georgian teams would have gone bankrupt without
the involvement of the government, the state support in terms of
infrastructure and academies is obligatory, essential. Football in
the entertainment and team presidents need to think how to create
the entertainment. The main problem of Georgian clubs are man-
agement. It is obligatory to create a commission who will check fi-
nances. This is an important thing in the government organizations.
Additionally, there should be the private sector interest and govern-
ment support.

Key words: Income from ticket selling; Financing systems; Man-
agement; Salary; Merchandising.
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