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RESUME

Banks play an important role in economic development and are
a leading area of the Georgian financial sector. In addition to the fact
that banks pay large taxes to the budget, they also contribute to the
image and reputation of a country.

Due to the competition the banks are constantly trying to im-
prove and develop services so that they are acceptable and custom-
ized as much as possible. But this is hindered by the fact that, due to
this competition, they have to imitate each other and offer similar
products. This, in turn, causes uncertainty and decision-making be-
comes more difficult.

Keywords: Banking Strategies, Banking Products, Marketing
Strategy; Potential client.
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