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RESUME

The implementation of marketing systems is important in the
daily activities of agricultural organizations. Agro marketing oper-
ates in the specific conditions of production, promotion and sale of
agricultural products, which determines the features of the func-
tioning mechanism of agricultural marketing. The aim of this article
is to identify and analyze the key elements of agro marketing, the
impact of which is significant on the activities of the organization,
including: the direct dependence of agricultural products on natural
and climatic conditions, the importance of products to consumers
according to food safety conditions, seasonality, different levels of
marketing activity, incomplete regulators in the field of marketing
activities, etc. The analysis of the identified elements allows us to
develop the right policy of marketing activities in agricultural orga-
nizations and increase the level of implementation of systems.

Keywords: Agro Business, Marketing System, Natural Resourc-
es, Seasonality, Food Security, Regulation.
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