34d4(M6Ma0ds. 6030 106. 1-2. 2024. ® ECONOMICS. VOLUME 106, ISSUE 1-2. 2024.

6C 060030 - 3333006 d000)O©0 3030HNITJ6Jd0
0&oO0G0IT(0 O BOBVBOHI() 30H3ID063IT(
0336 M303do0L d3M33NLBE06d0600)

3mo0039M (303539Madg
LEY MGG
ladotsima@gmail.com

Mg gmgmadsbsdgomo
LEY 3PMGgbmEo

DOI:10.36962/ECS106/1-2/2024-56

»J3%0V3I

aobbomymos doM3g@obaymo bEMs@gannl, 5g&0gmdgdabs @s 3MIMbogs300b og9ad3530g oM~
Lgdmo 33mg30b doMomawo 3035 gdgdo s SbsmaDal Bmsgamo god@mMgda, GMawaz0gma
356 39&0baymo cmbobdogdgdobs @s (30x36Gmmo &qdbmmmangdol gomzamabbabgdom, Mos 3o 39-
&0ba0b bgggmmdo (36mdomas, HmamE (3 9.6.,6C 56smnba“. 360d369mmgzabas, Hm3 33mggz0Lb dgomom-
mmg0gdo s bszgmggn sMgamagdo 360d369mm3o6 gobsbmgdgdl dgo(393L, ) gog0mzamalbobgdm
dmenm 15-20 bemob 896009630980, o3 30b30Mmdgdmmos (3086mo &gdbmemmangdal 06@gbbon
dgdmgEabmab 0bdbgl 3Gm(39Lgd0b Jommgabs s g gadamo mmbabdagdgdals 033 g396@s(305d0.
LEME g ,6C 565 Bab” gobabEmgdmmo mmgmol gobbomgal gbgds LG e@ns, Am3gemadn(z bohggbgdos

30gONmo 8 994bmmmmangdob bs 33magzo s gemgdol dodsmmmmagdom gogsmmmygds, dof 398 0bammn

393830b hodmyomndgdadog s bEMo@ganmmo gosby3zg@nmgdgdol dnmgdsdwy.
33930b 3603369mmds s Losbmg 3amdamgmdl, msbsdgommay &gdbmmmangdal godmygbg-

b0 a9bgfotgdaman 3o 3980bgmmo LGMGga0al Jgmmemmmansdo. YRG™ LGS MmI gob3-
3oMBMm, 056539000m39 (308300 §94bmmmangdolb godmygbgdom, doc Immal bgmmgbymo 0b@g-
990l abdatgdom asbbmm(309mgdemo 33emg30L sbsmoba sdbmmaE Mo bbgs batobbobs s
LoBYLEGLYS. Jgbodadobaw bGs@nsdn Im(393mo 6C sbsmabob MobsdgrMmmag 3o60dgE M gda, Sbemg-
36 doamdgdlb s 33mg3ob goxsMmomgdam sMgomgdl a30h39693L, Moz 0dbgl gosbysgdo-
m9d980bmgob s oM 39@&0banmo bEMsGga00l gobbadbmzMabmgal dg3MoE aoMdxmdgbgdym, bs-
0Lbsb s 360d3b6gmm396 dggagdL g30dmg3L s 33t g3z0L SbEgdnE LEBObEsMEG oL LodmgMagb.

boggobdm bo@yggdo: dows s gotyg 35M3980nbgo; 0b@gMad@omma dom3g@nbao; Lod nmbgwals
dmEgmo, 369 ng0gg 306398063 mmo bed Fnmbgwn; 6C s6smabo (6C Lobgmegds asb3nmmdgdamos
d99w9a0 bozzmgs0 808sMmmmgdgdol 3oMg9mo sbmgdom: Company (3m33sbns), Customers (3ma3b3s-
9dgeo), Competitors (3mb 30968 qda), Collaborators (dm jogdotggdo), Climate (3emods@n/gocgdm),
Communication (3m396035(309)); dmbomgbo 36 39@&0bgo (Content Marketing); (3056mmo qd6mem-

30930; BMo030m0 3560 39E0ba0; (308M¢mo JoM 398 0b6a0;

33LO3OTN

®bodgmmgg 3o 3980bgd0 (3086mo 8 94bmemmangdol aod3mygbgdol gm&mdgdo s dnamdgda
994Mbmds Mgl sMbgdymo s s3Mmdatgdmmaoa 3o 398 0bgmmo 3Mm(39Lbgdal doMmngol Bbosdg-
b& M BmEgmgdl, Mo oM 39@&0bammo LGB gangdob dgdymdeggdal bLogydggmb Bamdmawagbl,
6960b3ngMo B0dol 3m(396930L BMMIamgdals 3Gim(39Ld0, M3 (35 bodsbmdmongns, Mm3 360d36g-
mmgobo Losbmggdom bobosmwgds GMsasogmo doMyzg@obamo LEMoGga0al, LEMsEgaoymo
36 gbmanbgobs @s Mo(3 yggmedy dmsgemns, 0b@gamnmgdemoa 356 39&0bgmmoa 3mInbogazool gga-

56



3376303350 IBMBHI: I6IR030, 3H(M>RIFIS0, 3IG3II6033d0)
T T W e e N U T P W e e D N N N N N N e

356gd0bs s 033mgdg6@ s (300L 3m(39L9d0. MebsdgEMm™MaY, (30x3ON Jom 39&0bado bLGMs@ganmmn
30bbgd30b g56LsbdMgMabe s 3Mm(39Lgd0b 033 g396@s(300bmgal Babstyg Ladndomgdal @ s N
bod0x 0L s Boamdgdl a30R39698L, 5Bg@b 4.6.,6C sbamaba”, Mo(3 emgobamazal gozamgdoom go-
gommmgdmm bo3zmag s gemgdl dma(393L, oMy gb ogm 15-20 bemab bab. ,6C sbomabal” oggs-
30L 0 gomgdols gogeMmmzgds s sbmgdnma doamdgdolb &gbwgb30gdo dgmsemgdom 33ox30m©
hobl (3086 mo §9dbmmmangdob 33mg30Ls @S 565Dl Bndsmmmgdsdn, Mabas 0b@gMsd@ommo
356 39&06a0b dodommmmgds 3ma(303L s 0dobomgal, Hm3 LGB ga0mmo o 3980bgal 39480L dg-
39353969 dg3dmmo s LENMPLMZBa sbsmaba hogo@ommm, s¢y30mgdgmos ,6C sbsmnbab” gobo-
b gdamo dmegmomgds 3mzsbobmo s mocmmgyma bszzmagze dodsmormgds asbgbodmammon.

doMomoso bsbomo

,6C 5b5m0Dal” g@om® gobbormgadoyg o 30emgdgmos bs3gmggn sMgamgdal doMomawo 3 gge)-
b05396@ M0 LogMwgbo a563LbsdRzMM™M, MMIgmo gMbosdgb@gdal g@omy@a Rodms(y a3odmysl
LEmo bs3gmgzo s L3 daggdgmo dodsMomgdgdol byFomb. sbg dogsmoma, Mmebsdgommag
356 3980bg0L Lam3gHaz0m 3o(130L dmEgmo dodbgb MmgmEgG03MbaL, JMobEGNsb aMmb&nLbal do-
bggom, 399mgabsntam godmaymgds:

3035605

bs93mmbgol

g0, 56 03039
86393063700

b3 3mmbgo

0036598630898  GmObdseBoemo

5

0bd9O3IHorIemo
953990630

6ys6m: https://smallbusiness.chron.com/marketing-triangle-22740.html

9:6.,b333mbgE0L Imgma, 569 ng0gg 3o 39 0ba Mo Lod Fnmbgon” 430396930 bod b 3gebdm,
Bbs3gb& @ LoyMogbl, Mm3gmacy LG ga0Mmo 356398 0b30L BMEIocMgdal Loggmdzgmos s
36M5&039moe 3560398 0bgamo boddosbmdal 3MmMENbs(300L 3oz gl 39d@™MMgdL s bogngs@m-
98b a30h39693L. 3567 39& 06390 BNbJ(30900L I NE gobbomzs80y, Y30Mggmgbow 36 398 0-
bammo LobEgdol gmmdsmyGa byyMomo b ogabsbmm, Mabis(s ,Lo33YmbgLolb Imogmsedog” s-

39453560 s gb bLadn genmdsmy@n oM 398 0bamo Bb 305 BoEs Jom 3g@abgo, gatg dom 3g@abao

57



34d4(M6Ma0ds. 6030 106. 1-2. 2024. ® ECONOMICS. VOLUME 106, ISSUE 1-2. 2024.
I T N N I N N N D U U P W,

©3 06@gMsg@ommo 856398 0630. 3HMPgLbmE aBmbEOMLOL dobgognm, dows 356 398 0bg0 domazagh
3M335b00l 3mEM3mEs@omo dMgbobaol Rbosdgb@M Logmdgmagdl, Mo 3md3sboabs s dabn
@00mgemo Bggeal b Mo gaommo bgogal, oboolb msbbzgomal gummabbdmdl 86 gbwal gommbm-
goobmab. dgbodsdabow, dos dom 3980bg0 033mg3L, GgbEozl, s9bsmabgdl, goboggdl, o3mbGmMm-
9L s 3Mgamomgdl Dmassm 3m33sbnal s 3gMdme 30 35Ldn mmzgeby 8305690l bgwgsl,
30am3gdL, sbggg, MmMaebabaznal dos Lam3gMaznm Boboml dMgbool dsbaMdy god8m@ebsdwy.
53539 @MmU, dos oM 3980bgn 3sbybl 5390l odmog abgm ©g@omby, Moz go6s30mmMdgdlL 3Gm-
©1g@0b/LgMgabol 3mbogombomgdsl, bomabbl, bLobommdal, BoMmdmgdobs s Jobmogdals goggal
Bomabblbs o 1byzg@mdal, 3m33sboal 83m(306930bs s 3aBbgdal Bm@mBnmgdsl, bLEMsGga0ma
bg3900L hodmysmndgdolb s sembEmmgdal g9a3s6gdsl, obabemo 5dm(356980bmzal Lo oM™
5 banbggb@oom MabyMLbgdal Fmdomabgdsl, 036533MMIgmms dmEalb Lodydom 3Gm(39Lgdals
989J&M 356560mgdsl, doma ImBog0oMgdabs s JM@m3mMsGogmo bmmoabiggmgdal 3mbE ML,
3oMm30L o 33ommgdal, sbggg d0dbgbal godmbzgzgdobodn 30939630990 mmMbobdngdgdal dg-
39353905L, 3Mgbeals gobg0mMgdals 39Mb3gdE03980L Babolbom sbomadl. sbggg, dmzmagzoasbo,
bodmommmgamnabo, o9 afMdgmaonsbo gobzomamgdal (303mobmgol Babsbbomn ddsmdal dobboo,
MmMa560Ds(3099m0 bGMs@gangdo, Jobbgdo, Ladmgdgom L(39656Mgd0 s MommgMma Ly 3sEM™M Mam-
mab bgoggdo, 3oamdgdo msbbzgomado Imysgl M gbnl gommbmggnabmab, Moms 3Mmwo]@3ds s
d9damddn 83539 3MmE @& dg ©0dgb9dmmBs 6 gbds dgnbomRnbmb 136n0d36gmmmgabgbn dsbsobo-
3m9dmgdn d9936005b 356300560 gd0l LAY (3030l 356353mmdsdn. dgbedsdabaw, dgadmagds nm-
J39L, ®m3 dos oM 39@&0ban gb ol d0bbgL-dgbgx3gb@& 0l 3o 39 0banma 6sBaema, Go(3 6gdabda-
960 36 9bwal 13603369emmz6gL LoyMogbbes s bagmdzgmb Bomdmawagbl s Medwmgbows(y demoa-
9600 369600l dos oM 39&0banmo Bbosdgb@ o ndgbsw dmngMa s babamMdmoga bozmzbmals
(3030l 3gmbgs 3Mm @0 @s Jobdg edgbgdymo M gbwoa. IgmMg s sbggg YIMazMgbo g3gg&meo
b3 3MObgal mEgmdn” sGab gomg o 398 0ban, HmMIgmog 3M33sbnsbs s dmdbIsmgdgml dm-
Aol 3Mbgdmm LogMzgb Imoz3L s 93 LogM(zgdo bl ymzgmemon® FMbgzombomy® 3o-
5398 50bgs 3obybabdagdgmo. ..o Mo oMal gomg o6 3980bgmn bogMzolb 3o6dmIamgdgda,
3obobnomgdmgdon, M3 3Mgbeol Logmzbmabs s gobzomamgdal (303mb gobogqgdb?! - 696l bo-
3mdbdomgdmm moMmgdmagdoma bobgds, dobMab §9bwgb(30960, LodsbEM Bnds, oDMal dmTs, bo-
3m3bdaMgdmm LagnfMmgds s mmbmgbs 3GmEYd§ by, 3Mb3Mgb@nma gomgdm, 3mb M g6Egdals
LEMGga0ma Joamdgdo, Mbo oMo Logogem dgmagabgds, BobBamdmgadbs, badabdby sywadm-
09, b330DBbY SYNB M0l Lm0, 3B YONEo s §3MbmBogPHo MOS0, 3oMgdm-3o-
mdgd0b bgdmgdgogds 3GmEd@bs s M gbndyg, Im3b3smgdmgdals Immmeabgdo s ©s3m3o©g-
dmgdgd0. 60dobomdmoagns, Hm3 gomg o 39@&0ban gb oMol 36 gbwab bad@mdmmm sbdstgba, bowa(s
4m39mEEonfae 0dMdgzol 0go, 930639mglb ymamobs, gomsmhgbols s bagmmbmgdol xbmnbgg-
mymgzobomgob, 83539 @Mmb babbgmab, bGMsGgaoymo R3omsdgbmdgdol 3m3mggdabmgal s badm-
mmm 353560 %3980bmgab, 569 obsbymn BoBbgdal smbEmNmgdabmgal. 564, 3oMGngow MM mdzsm,
aoMg 356398 0bg0 gb o0l dos 356398 0ba0b LogM (3930 absbmma Ladmdmmm LEGMsGganals go-
bbmmM(309mgdob badmJdgm g3gmo, HmIgmms ImEMab gmmMEabs30ol s 3M3Nbagaznabss sbgbl
5 3060398L dgbodg 13603369mmmz6gL0 39J&™G0 - abBgMsd@ommo o 39@&0ban. LEMG g0 068 g-
M3@ommo oM 39&nbanl 3obmbolbdagdmmdsl boMmdmowagbl 3m3nbogszool ymgmobdmdsggmon
3Mm3gbo Ladgymbgwol dmegmol 6gd0bdngm sMgomdo, 0gbgds gl dos dom 39@0bammoa 3Gm(3g-
Lgdo 3MB3560530 (56533CIMIgd0-8969%39680-653dOMBmgda), ) JoEs s 3oMg oM 3980-
bgob gBmogmonmds, 068 g0 @ 3m3bozaz0s (3m33sbas - 8mdbdamgdgemo - 3m33sbons).

b3 3mbgal 3megmob” @g@smy&n Rodemal 3gdggmdom gomgdo dgdwmgan babal LyyMomb, MHm-
39mdn(3 83og0ma Rsbl, o9 Mo 3md3ggdgdl, mmbobdngdgdl, 3m33mbgb@gdol 33mmg3abs s s6ama-
&03ob Bmo(303L 306 3980680L LGMSGga0mmn g93356750b, ormngobs s 3MbG MmOl 3Mm(39L9d0,
653 dgdga0 bLabgmom dgagzadmos ogsbasmanmmo: ,6C sbsmabo™:

58



3376303350 IBMBHI: I6IR030, 3H(M>RIFIS0, 3IG3II6033d0)
T T W e e N U T P W e e D N N N N N N e

6C 960R0%0

30035605
(Company)

0c2dbdsMgdgeo
(Customers)

306309696980
(Competitors)

3wodsho
(Climate)

9m 3533069900
(Collaborators)

Byoim: 0og6s8s Jggdbamos s3@mGal JogH

1. 30R0 30633&0630

1.1. 3335605 (Company):

3) 0538 dbgdmgdo s 3gmmdgmagda - 3gMbmbamms sbm 0 gds M gbmsb;

3) &m3-8969%396@0 - bgw3zs, oGmngal LGmo, LogsMmmds;

3) SWOT s6semabo - 3m3835600b demngfo s bigb@ o batggda, 3gbadmgdmmdgdo s bogMmbggdo;
©) 3m335600l 30Bbgd0 s 5dm(3569d0;

9) 3m335600b 3@ Ms, Jobos @ Bommbmgzns;

3) 3m335600b bbby Hgby@bado s LGsdomyMmds;

D) 3m335600L Fo@gMosen®-8 94603960 dads;

) 3M3835600L godmz@amgds s nbGmMas;

0) 3m335600b (36mdamds, 080%0, Mg3EG o300 s Lobmmds;

3) 3m33600b Ladyydom 3Mmm(39Lgdabomgal bs33sM0bo M653dMMImgdal MgbyELo;

) bagomm Mammagddy ©s30bmgdmm dmgamamdasms dgbEmmgdolb @Mm s bamabbo;
3) oo 3m3m603o(300Ld S M3gFMa(30980L godsMmmmmds;

6) 0565336 gdals 3Hmeggbombomab3o;

™M) 036533MM3mgdab 3dogmegnmgdolb bacabbo;

3) 0565336m3mgdals 3ME3MEMoG09mo asb3000L baGabbo;

) 060330Mm3mgdal BngM dMgbwal doboal s Gommbmgnal d539(36980L bomabbo;

59



34d4(M6Ma0ds. 6030 106. 1-2. 2024. ® ECONOMICS. VOLUME 106, ISSUE 1-2. 2024.
I T N N I N N N D U U P W,

2) 3060 30673380630

2.1. 3m8b3smgdgmo (Customers)

) dsbMol Dmas;

3) bgadgb@Go(309;

3) 3m3b3oMgdeob 33emgse - FI@GYMS Q> @oMgdYEgdgoo;

©) bogogmm MMmngMmommdasms m30b9d9d0 s L3g(3053030 doBENL MM FsNE0 B NYHESL 3o-
dmdnboty;

9) 960930 s bagadmm 3Mm(39L9d0b MmogabgdyMgdgdo;

3) 3m3b3oMgdmal 3dsgmanmgdob boGabbo s dmmmeonbydo;

D) dmdbdstgdmab 43939, 90ddgdo o @sdm3owgdymgdgdo bs gmstn s 3mbiynmgb@o dMgbwyg-
S0l dndoto;

2.2. 3mb3n® 968980 (Competitors)

5) Bmga@o 3mb3nMgbdmmo gomgdm - dsdMab sbammabo;

3) s6bgdmo s 3mBgb309M0 3mb3nMgb@gdalb dgbbagms - 3mb3nMgb@&qdal (39300 sbsemabo;

3) 30639696& 7m0 3GmRYddd0b/LyHgzobydel 3emgge @o BgbBages;

©) 3Mb3nMgbGmmo 3Mmmn]@&gdobs o byMmgzabgdol oM 398 0bammo baddnsbmdabs s bakgs-
msdm 5d&03mdg6al dggsbgdoomo sbamabo;

9) gobbscImMJ3bol 3mmo@G03s bl Logsbm dmboGmEmabanlb gmbdby;

3) badobdOM Boemal gobsbamgds 3mb 3y 96EgdLb dmmal;

) 3M639M96@& 90l demagFn s biyb@o Abamggdoe;

) 3mb 3N 96@9d0b bagFmmbggdo s dgbadmgdemmdgdo;

0) 9MH009MH0M7d0 s 033530b Bgbgdo 3Mb3NE6E&9dL dmMal;

2.3.8m3gogdomggdo (Collaborators)

5) omgfMgdo s 3gMRab@gdo;

) 0b39LEMMgd0 s B0bIBLYMN nblad @ gdoa;

a) bogad®m, bamgomodszom s baob@madazom s@bgdo;
©) 3oM&bomMgda s 3m3ogdodggdo;

2.4. 3mo0ds@o (Climate) (9.6. PEST s6smobo)

5) 3mm0@039M0 dmbymds s doMmzgal gomgdm (P)
) 93Mbm3ogmMo s dobbgl gocmgdm (E)

3) bogosmg®-39még@geo 363m (S)

©) &9d6mmmmaonco gomgdm (T)

3) 06836038 NITR() 306-3I&N630

3.1. 3m34bogozos (Communication)

3) GMO0(30mo s (308MMmo bs3ndbogsom s@mbgdol Labgmdgdo o IMsgemygMmabgdals
bomabbo;

3) BFo@030mmo ©d (3083640 Lo 3mM3bogszam sMbgdolb ogsMmgs (396G, Mganmbgdobs s
396M0g896M0950L mbgdy;

a) 8m3bdocgdemals 068 gMog(300 M@0 (309 s (30853 b 3MBnba oz0m sMbgdmab;

©) 3m3Ib3oMgdmal 5a3E0Mgdalb mbgy s ©edm 3nEgdymgdgda M@ 30 ©d (308N bo-

60



3376303350 IBMBHI: I6IR030, 3H(M>RIFIS0, 3IG3II6033d0)
T T W e e N U T P W e e D N N N N N N e

3M3Mb035(30m 5Obg6Mb S M3653gEMM3g 9dbmmmangdmsb;

9) Jmbomgbo 356 39806a0 (Content Marketing) - 3860353006 BmMgdo, BMs©a(30980 @S GMg-
bogdo;

3) bagm3mbo3os0m sGbgdobs s mM@35d0b gi39d@nEmds;

D) &9d6mmmangdol g0dmygbgdal bamabbo 3mdybogsz0ol, 3g3mggzabs s 56smaDdab 3Mm(39Ld0;

) 0bgzm@3s(300b Fodm (330l 9x89JE MM, LobBMogg s bafmabbo 3M33sb0sbs s 3mAbIamg-
b9l dmeol;

Bystm: https://www.smartsheet.com/strategic-marketing-processes-and-planning

»6C 3bsmobal” 39d39mdom, g@omyMo LyyMasmn dogomgm LMo gannmo 39335 gdal 3gmg-
300 3m33mby68gdmab s393d0Mgdom, Ma(3, gMmabl bz, 3330l 3Mm(39Lbdn IMegomegMM3s60

5 LoemMdobgymo 3odmEomgdgdol domo@mMal ggadmggl, dgmeg dbMog 3o dgwdnbggbom gob-
LodrgMoglh oM 39@nbanmoa LEMsGga00l 39adamgdobs s d0bbgl gosbygzg@omgdgdals bLogyd-
3mgolb s dgommmemmaosb.

RQHLJB6O

»6C 5bomobob” mobodgmmag doamadgdds 33ox0mE asdmagmabs 0b@gmsddogma 3o 3980-
bgol bsboemdo 860d369mmgeba aobsbmgds, 0s653gMm3g &gdbmmmangdabs s (s0xGEMma bo-
3M396035(30m 3Mbgdals 068 9bLoyFn 3sdmygbgdab, 3Gim(39Lgdda oMo ymmdbabes @s 36n0dgbgemmdals
035mbadMoboo. dgbodsdabaw, dgagndmos gl 3360m, MM (30x36GMMmO &qdbmmmangdol asbgn-
®oM7g60l daMamgme@ao 360dgbgmmasb Gmmb adgbl (308Mmo s@bgdab, Bgdbmmmangdobs s
3o@Bmm3gool 33mggzabs @s sbammnbals Jndsmmymgds, bEMGga0mn g9a356gdabs s dadbgL
3006y3980mgdgdal 36m(39L30, M3 93839 @AM o6 39@0ba Mmoo Boamdgdal sbmgdn@ LG obws-
A& 90b 5 3gommgdl sbgbgdL. 530l sbobgs 30 g@e3mdMmagsw brgds bLadmJdgom 49430l dm@amog-
30l ggoboms(s, Mo(s 33083965 6C sbsmabal gobobemgdmads dmwgmds s Mabss dogdmgbs smbad-
byemo badg3bogHm bGs@oe.

3039MYJ6J3ITN VNG IAOSIVMO:

1. 6mb 533965L0: 3EMgdEob ©abygdedmyg 3Mammo®g@gdal aobbadmams (HBR-ob 3 bsdz3maso
36mg @0l 3oM3530) - a53mB(398mmds dabbgl ma@gGe@mems 2019 Bgmo - 33.69;

2. Gronroos, Christian (2006) - “On defining marketing: Finding a new roadmap for
marketing”. Marketing Theory -. 6 (4): 395-417. doi:10.1177/1470593106069930.

3. ©500b s0bo, Mol 39690960 - (308G 356 3980bg0 - 35dm3(393mMds omo@ s L2021 6gmo
- a3.95;

4. https://smallbusiness.chron.com/marketing-triangle-22740.html

5. https://www.smartsheet.com/strategic-marketing-processes-and-planning

RERFERENCES

1. Ron Ashkenas: Setting Priorities Before Starting Your Project (HBR Guide to Project Management)
- Publishing Business Literature 2019 - p.692.

2. Gronroos, Christian (2006) - “On defining marketing: Finding a new roadmap for marketing”. Mar-
keting Theory -. 6 (4): 395-417.d0i:10.1177/1470593106069930.

3. Ryan Dice, Russ Henneber - Digital Marketing - Publishing house ,Palitra L“ 2021 - p. 95;

4. https://smallbusiness.chron.com/marketing-triangle-22740.html

5. https://www.smartsheet.com/strategic-marketing-processes-and-planning

61



34d4(M6Ma0ds. 6030 106. 1-2. 2024. ® ECONOMICS. VOLUME 106, ISSUE 1-2. 2024.
I T N N I N N N D U U P W,

6C ANALYSIS - THE MAIN AREAS OF RESEARCH TAKING INTO ACCOUNT
TRADITIONAL AND DIGITAL MARKETING TECHNOLOGIES

Vladimer Tsimakuridze,
PhD Student of GTU,
ladotsima@gmail.com

Lela Kochlamazashvili,
Professor of GTU

RESUME

The article discusses the main areas of research and the main factors of analysis before planning a
marketing strategy, activities and communications, taking into account traditional marketing measures
and digital technologies, which are known in the field of marketing as the so-called “6C Analysis”. It is
important that the methodologies and areas of research contain significant updates taking into account
the trends of the last 15-20 years, which is associated with the intensive invasion of digital technologies
in the management of business processes and the implementation of planned activities. The article dis-
cusses the updated “6C analysis” model, showing the expansion of the direction of research in the field
of digital technologies before forming a marketing plan and making strategic decisions.

The importance and novelty of the scientific article lies in the methodology for developing a market-
ing strategy formed by using the modern technologies. More precisely, the research analysis carried out
using modern digital technologies, including artificial intelligence, has a completely different quality and
accuracy. Accordingly, the modern parameters of 6C analysis outlined in the article show new approach-
es and expanded areas of research that provide significantly improved, high-quality and relevant results
for business decision making and marketing strategy determination, and set new research standards.

Keywords: Internal and External marketing; Interactive marketing; ,The triangle model“ or the
»,Marketing triangle“; 6C Analysis (6C is named after the first letters of the following research areas:
Company, Customers, Competitors, Collaborators, Climate, Communication); Content Marketing; Digital
technologies; Traditional marketing; Digital marketing;
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